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		 A	 B	 C	 D	 E	 F	 G	
Unweighted	Sample	 467	 293	 105	 69	 81	 224	 162	
Weighted	Sample	 461	 203	 127	 131	 74	 188	 199	
	Always	(4)	 342	 153	 96	 93	 51G	 138	 153E	
		 74.2%	 75.4%	 75.6%	 71.1%	 68.5%	 73.5%	 77.0%	
	Usually	(3)	 56	 25	 12	 20	 13	 23	 20	
		 12.2%	 12.2%	 9.1%	 15.0%	 17.1%	 12.2%	 10.3%	
	Sometimes	(2)	 56	 21	 18	 17	 9	 25	 23	
		 12.1%	 10.1%	 14.5%	 12.8%	 11.5%	 13.0%	 11.4%	
	Never	(1)	 7	 5	 1	 1	 2	 2	 3	
		 1.5%	 2.2%	 0.8%	 1.1%	 2.8%	 1.2%	 1.3%	
	
Hot	Tip:	We’ve	used	age	and	insurance	type	as	our	banner	points	in	the	table	above.	Both	were	
collected	as	part	of	the	same	survey	that	asked	respondents	how	often	their	doctors	listened	carefully	
to	them.	However,	you	can	use	multiple	sources	to	create	banner	points,	such	as	background	data	on	
the	sample	or	previous	waves	of	the	survey.	
	
Hot	Tip:	In	setting	up	your	tables,	incorporate	statistical	test	results	so	you	can	communicate	statistically	
significant	differences	easily.	In	the	above	table,	superscripts	indicate	statistically	significant	differences	
between	banner	points	at	the	95%	confidence	level.		
	
Hot	Tip:	There	are	plenty	of	crosstab	software	packages	that	can	create	a	large	number	of	banner	tables	
easily,	but	they	usually	come	with	a	fee.	If	you	have	a	limited	budget	or	a	small	dataset,	consider	
creating	your	banner	tables	through	tools	you	already	have.	Here	are	a	few	software	packages	you	
might	have	and	how	you	can	create	your	banner	tables	with	them:		
	
• Excel:	pivot	table	
• R:	table	function	
• SAS:	proc	tabulate	function	
• SPSS:	crosstabs	comment	
• STATA:	table	comment	
	
Rad	Resources:	
	
• Want	more	information	on	banner	tables?	Check	out	these	websites	for	more	details	and	
examples:	
http://www.greenbook.org/marketing-research/anatomy-of-a-crosstab-03377	
http://www.statpac.net/crosstabs-software.htm	
	
• Are	you	a	Qualtrics	user?	Here’s	a	helpful	guide	to	creating	crosstabs	using	your	survey	software:	
https://www.qualtrics.com/support/survey-platform/data-and-analysis-module/cross-
tabulation/cross-tabulation-overview/	
	
• Are	you	a	Confirmit	user?	Confirmit	has	a	built-in	tool,	Instant	Analytics,	for	creating	banner	
tables:	
http://betatesterconfirmitcommunity.ning.com/discussions/instant-analytics-now-available-to-
all-confirmit-professional-use?context=category-Instant+Analytics	
	
	
